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Safe Harbor

This presentation contains forward-looking statements 
within the meaning of Section 27 -A of the Securities 
Act of 1933, as amended and Section 21-E of the 
Securities Exchange Act of 1934, as amended. The 
company's actual results could differ materially from 
those set forth in the forward -looking statements as a 
result of the risks associated with the company's 
business, changes in general economic conditions, and 
changes in the assumptions used in making such 
forward-looking statements. 
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ÅLeading B2B media company

ÅPrimary facilitator of two -way 

trade with Greater China:

üGreater China to the World 

(in English)

üWorld to Greater China                   

(in Chinese) 

ÅChinaôs exports, imports and 

domestic economy are large and 

attractive growth markets

Market in Greater China 

China Trade (RMB billion)
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Business at a Glance

Revenue Sources

ÅOnline 

marketplaces

ÅMagazines

ÅExhibitions

ÅResearch reports

ÅDirect online sales

ü97% marketing and 
advertising services

­ 41% online     
­ 27% print         
­ 29% exhibitions

ü58% China, 42% ROW
ü17% from Chinese 

language media
* As at June 30, 2007

ÅEst. 1971 

ÅHQ: Hong Kong

Å2,500 team members 

Å60 offices - 44 in China

Å1H07 revenue $87.5M, 
up 17% vs. 1H06

ÅStrong operating cash 
flow with $173.5 M** 
cash and securities

ÅNo debt
* As at June 30, 2007

Total Solution

Financial Strength
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Community : 151,000 suppliers

Key Driver : Suppliers with quality products and 
the ability to export

Community : 635,000 active buyers in 
230 countries (certified with E&Y)

Key Driver : Professional buyers that 
import and outsource in volume

Greater China to the World

RFI Generation : 18.7 million to 
suppliers through Global Sources 
Online alone for 12 months 
ending June 30, 2007

Product Shipments

RFI Generation : 18.7 million to suppliers 
through Global Sources Onlinealone for 12 
months ending June 30, 2007

Product Shipments

14 VERTICAL MARKETS
- Auto Parts & Accessories

- Baby & Childrenôs Products

- Computer Products

- Consumer Electronics

- Electronic Components

- Fashion Accessories

- Garments & Textiles

- Gifts & Premiums

- Hardware & DIY

- Home Products

- Machinery

- Security Products

- Telecom Products

- Underwear & Swimwear


